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DOES SHE THINK SHE 157!

ading Johinson always liked potions and lotions

N and herts, She hung acuend the beouty counter
ot deparimen stores and smelled the jors and botties.
She worked at Avon In her late teens and learned how
1C sell the idea of pompering.

But life happens the way it nappens For yvears, it took
a different course. Madine received g masier's degree
in social work from Massachusetts” Smith Callsge. She
rmaried the Rev. Robert H, Thompson, the school
minister b Phillips Exeter Acodemy in New Harmpshire.
She had hwo kids, worked as a counsestor and
evaniually became Exeter's dean of multiculiural
offairs,

The genesis of inspiration and ideas

Thi idea for a beauty product business sparked from
a convarsation with a former classmate of her
husond's, who hod porchased a small line of herbol
procducts and wos inying to market them. Since cne of
MNadine’s life missions wos o empowear women (she
wizs frying to do that akeady through har psycho-
thefapy practice, social work and counsaling) it
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soundad like a good
partnarship.

She had slrong ideas cbout
the nesw company, even fhough
plenty of people doubted a
social worker could succaad in
the Dusiness world. At Avon, the
. most important lesson she had
lecarnad was 10 estaklish
retctionships with older womesn
and mathers who wers at home
during the doy, “Many of the
clder women seamed 1o really
look forward to rmy visits with
them.” Nading said frorm her
Mew Hampshire office. °| learned
that the relationship wos key fo
being a good solesperson, And
sustaining that relafionship was
key to success in direct soles”

But her biggest inspiration was
Mary Kay Ash, and a quols from
tne Mary Kay founder that said
her cormpany had created more
farmale milicnaires than any
other corporation in the US. I
she can do 1his for women,
whiot's possitle for African-
American women?” Nadine
theught, "l could create a
product line that was more
cosmopolilan for the urican
woman wha wants te pampzer
hersell bui may not want to pay
Nordstrom prices.”

In any draugstore, thare are
producis for the mainstream consumer. Wormen of
color tend fo have drier skin, or rmcre specifically—our
dry skin is more apparent against our darker color, We
need proeducts with more moisture, 50 gs | developed
my hzir, body ond skincare products | made sure that
they were made with a moistuizing base, os cpposed
to water, and a lot of rich cils and shea tutter”

Nadine spoke about her products from a broader
panspective: "Women nead fo ba pampered
regardless of race, but | do believe that due o high
levels of stress, for a varnaty of obwvious reqscns, wiomen
of color nead 1o care for themselves a liffle mone and
do winat is needad (o decreass sttass in their lives.
Pampering is key to stress raduction.”

“| lost everything ..."

When the company called Warrm Spirit launched in
1999, the business had six lems, With Madine’s waork in
product developrment, that number grew to 250, At its
highest paint, the company was earning $2 millicn
manth and employed 30,000 men and wormean
througnout the country, Warm Spirt Changed ihe direct




